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	Name: MICHAELLA D. CASTILLO
	Affiliated University: UNIVERSITY OF THE ASSUMPTION
	Course Name: RETAIL MANAGEMENT
	Number of Lectures: 16
	Course Language: FILIPINO & ENGLISH
	Keyword: retail, retailing, retail management, retail strategy, buying process, location strrategy, pricing, planning, merchandise layout 
	Course Description 100 200 words: The purpose of this course is to introduce the student to the world of retailing from a managerial viewpoint.  In here, students learn the basics of retail management as they relate to contemporary retail environments.  Topics include retailing formats and locations, organizational structure and key positions, consumer communication, brands and labels, productivity measures, inventory valuation, pricing and planning, and merchandise layout and presentation.  Students are presented with real- world examples feature in popular large and small-scale chain retailers and specialty stores. Lastly, the retailers' also focuses on societal issues, the environment, and the people involved in creating and transporting merchandise to markets 
	Course Goals and Objectives Approximately 100 words: Students should be able to articulate and discuss the latest development in the field of retailing activities and effectively communicate orally and in writing using both English and Filipino. Work effectively and independently in multi – disciplinary and multi – cultural teams; Can define and perform the basic functions of management such as planning, organizing, staffing, directing, leading and controlling; Identify the basic concepts that underlie each of the functional areas of business (marketing, accounting, finance, human resource management, production and operations management, information technology and strategic management) and apply these concepts in business situations; Can apply the proper decision tools to critically, analytically, and creatively solve problems and drive results; Can lead groups and initiate activities.
	Textbook: 

Retailing Management, Michael Levy, Barton A. Weitz & Dhruv Grewal, McGraw-Hill Education, 2019
	The format  Title AuthorEditor Publisher Year of PublicationReferences: Retailing Management, Michael Levy, et., al,  McGraw-Hill Education, 2017



Retail Marketing Management:Principles and Practice, Goworek, Helen , Pearson

2015



 Retailing: An Introduction, Lusch, Robert F., Cengage Learning, 2015






	The format  Title AuthorEditor Publisher Year of PublicationCourse Requirements and Grades: 

Quizzes

Recitation

Research Work/ Project

Video Presentation about the different retail stores

Major Examinations



Atleast 75 percentage of grade in the final
	Main ContentWeek 1: Introduction to the World of Retailing
	Main ContentWeek 2: Types of Retailers
	Main ContentWeek 3: Multichannel Retailing  
	Main ContentWeek 4: Customer Buying Beehavior 
	Main ContentWeek 5: Retail Market Strateegy
	Main ContentWeek 6: Financial Strategy
	Main ContentWeek 7: Retail Locations
	Main ContentWeek 8: Retail Site Locations
	Main ContentWeek 9: Human Resource Management 
	Main ContentWeek 10: Information Systems and Supply Chain Management
	Main ContentWeek 11: Customer Relationship Management 
	Main ContentWeek 12: Managing the Merchandise Planning Process
	Main ContentWeek 13: Buying Merchandise 
	Main ContentWeek 14: Retail Pricing
	Main ContentWeek 15:   Retail Communication Mix
	Main ContentWeek 16: Store Management 
	Course Date: 1st Semester S.Y 2021 - Aug 9 to December 14, 2021
	Course Date_1: 


